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T HE IMPAC T  OF C REAT IVE ART S ON T HE BRAND      

GRIN Verlag Mrz 2014, 2014. sonst. Bücher. Book Condition: Neu. 210x148x1 mm. This item is printed on demand - Print on Demand Neuware - Essay
from the year 2011 in the subject Communications - Public Relations, Advertising, Marketing, Social Media, grade: 1.2, Central Queensland University,
course: Creative Arts Administration, language: English, abstract: The American Marketing Association (AMA) defines a brand as a 'name, term, sign,
symbol or design' intended to identify and diEerentiate them from competitors (Lake, N/A). Walter Landor, one of the greats of the advertising
industry, said 'simply put, a brand is a promise. By identifying and authenticating a product or service it delivers a pledge of satisfaction and
quality' (Nelson, 2008). Bates (N/A) believes that the best definition is that a 'brand is a collection of perceptions in the mind of the consumer'. This
definition clearly distinguishes that a brand is very diEerent from a product or service. A brand is intangible and exists in the mind of the consumer
(Bates, N/A). Social media has turned the ways in which the brand interacts with the customer on its head. With close to 2 billion internet users
worldwide, 126 million blogs, 12 billion videos viewed per month in the US alone, (Thomas, 2009), 2 billion tweets on Twitter per month and 500
million people on Facebook (Van Grove, 2010), the face of the consumer may remain essentially the same but the way in which they interact with
brands has changed dramatically. It seems brands are now impacted by the creative arts, the ones more specifically known as social media sites,
blogging and user-content creation leading to direct consumer participation in the modification of brand identity. The creative arts and technology
have allowed the consumer to have their say heard by an audience, to rapidly share information and empowered...
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2004( C h in ese Ed itio n )      
paperback. Book Condition: New. Ship out in 2 business day, And Fast shipping, Free Tracking number will be provided aOer the
shipment.Paperback. Pub Date: 2005 Pages: 815 Publisher: the Chinese teenager Shop Books all book....
R ead  Do cu men t »    

Th e C lev er Detectiv e Bo xed  Set ( a Fairy  Tale R o man ce) :  Sto ries 1,  2  an d  3                 
Createspace, United States, 2012. Paperback. Book Condition: New. 229 x 152 mm. Language: English . Brand New Book ***** Print on
Demand *****.After six years as a private investigator, Stacey Alexander has the strangest day...
R ead  Do cu men t »    

Fu n n y  P o em Bo o k Fo r Kid s -  C at Do g H u mo r Bo o ks U n ico rn  H u mo r J u st R eally  Big J erks Series -  3  in  1                                                    
C o mp ilatio n  Of  Vo lu me 1 2 3       
CreateSpace Independent Publishing Platform. Paperback. Book Condition: New. This item is printed on demand. Paperback. 132
pages. Dimensions: 9.0in. x 6.0in. x 0.3in.LIMITED-TIME SPECIAL: Special Bonus Inside! Thats right. . . For a limited time...
R ead  Do cu men t »    

Six Step s to  In clu siv e P resch o o l C u rricu lu m: A  U DL - Based  Framew o rk f o r C h ild ren 's Sch o o l Su ccess                             
Brookes Publishing Co. Paperback. Book Condition: new. BRAND NEW, Six Steps to Inclusive Preschool Curriculum: A UDL-Based
Framework for Children's School Success, Eva M. Horn, Susan B. Palmer, Gretchen D. Butera, Joan A. Lieber, How...
R ead  Do cu men t »    

In d ex to  th e C lassif ied  Su b ject C atalo gu e o f  th e Bu Ealo  L ib rary ;  Th e Wh o le Sy stem Bein g A d o p ted  f ro m th e                                                 
C lassif icatio n  an d  Su b ject In d ex o f  M r.  M elv i l  Dew ey ,  w ith  So me M o d if icatio n s .                             
Rarebooksclub.com, United States, 2013. Paperback. Book Condition: New. 246 x 189 mm. Language: English . Brand New Book *****
Print on Demand *****.This historic book may have numerous typos and missing text. Purchasers can usually...
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