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VDM Verlag Mai 2010, 2010. Taschenbuch. Book Condition: Neu. 222x149x28 mm. Neuware - Cause-
related marketing (CRM), a tool of corporate social responsibility, has grown significantly since the
beginning of the 1980s. The strategy consists of a contribution to a cause through a purchase of a
product/service by consumers. This book proposes a new model combining two known processing
models to test the influence of gender and values on CRM message evaluations. Also, by perceiving
and processing corporations' intentions as exploitative, consumers may develop resistance toward
the company/brand/product and the sponsored cause. Therefore, an experiment divided in three
sessions was employed, using a sample of 444 students, to examine consumers' attitudes and
purchase intentions toward companies sponsoring causes. As predicted, women demonstrated
more positive attitudes toward the company/brand/product sponsoring a health/disease cause
and the sponsorship of a health/disease cause than did men. Although women evaluated
themselves as more caring than did men, caring values did not mediate the relationship between
gender and attitudes toward corporate sponsorship and purchase intentions. As expected,
consumers (particularly men) showed more skepticism toward CRM programs. 384 pp. Englisch.

READ O NLINEREAD O NLINE
[ 2.13 MB  ][  2.13 MB  ]

ReviewsReviews

A must buy book if you need to adding benefit. it was actually writtern quite perfectly and beneficial. You wont really feel monotony at anytime of your
time (that's what catalogs are for regarding in the event you question me).
-- K ia n Ja cobi-- K ia n Ja cobi

It in a single of the best pdf. Of course, it can be enjoy, still an amazing and interesting literature. I discovered this publication from my i and dad
encouraged this pdf to learn.
-- B a r on Steuber-- B a r on Steuber

DM C A  N o ticeDM C A  N o tice  | TermsTerms

http://www.dailydocs.site/consumer-processing-of-cause-related-marketing-c.html
http://www.dailydocs.site/consumer-processing-of-cause-related-marketing-c.html
http://www.dailydocs.site/dmca.html
http://www.dailydocs.site/terms.html

	Consumer Processing of Cause-Related Marketing (CRM)

