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GRIN Verlag Gmbh Feb 2012, 2012. Taschenbuch. Book Condition: Neu. 210x147x12 mm. This item is printed on demand - Print on Demand Neuware
- Seminar paper from the year 2011 in the subject Business economics - Marketing, Corporate Communication, CRM, Market Research, Social Media,
grade: 1,0, University of Applied Sciences Neu-Ulm , language: English, abstract: Experts agree that Obama s election victory is largely due to a
unique and innovative election campaign which managed to convince voters. The huge eGorts to raise funds to cover the costs and the extensive
and comprehensive use of social media are considered the main innovations Obama introduced into his campaign. (Qualman, 2009, p. 64; Waters &
Lester, 2010, p. 241; Harfoush, 2009, pp. VIII) They agree on the fact, that Obama can be considered a powerful brand: Brand Obama is a real
marketing phe-nomenon. He s not only making politics cool, he s outpacing Google and iPhone, the icon brands of this century , states David Jones,
CEO of one of the world s biggest advertising agencies. (Euro RSCG Brand Momentum Study, 2008)The target of this paper is to analyze from a
marketing point of view the mechanisms which helped Barack Obama turn the game around against initial odds. For this purpose, we will first of all
deal with the theoretical bases of brand management. We will examine in detail the characteristic features of a brand in order to answer the
question as to what extent the comparison of President Obama to a brand is justified. The subse-quent analysis of the functions of a brand has the
purpose to explain in what way brands are capable of increasing a product's (or person s) perceived value to the customer (or voter). 32 pp.
Englisch.

Rea d B r a nding  in Politics O nlineRea d B r a nding  in Politics O nline
Downloa d PDF B r a nding  in PoliticsDownloa d PDF B r a nding  in Politics

 

 

http://www.dailydocs.site/branding-in-politics.html
http://www.dailydocs.site/branding-in-politics.html
http://www.dailydocs.site/branding-in-politics.html


UPER4S4AEUIW / Doc Branding in Politics

Yo u  May Also  LikeYo u  May Also  Like

Talkin g Digital:  A  P aren t s Gu id e f o r Teach in g Kid s to  Sh are Smart an d  Stay  Saf e On lin eTalkin g Digital:  A  P aren t s Gu id e f o r Teach in g Kid s to  Sh are Smart an d  Stay  Saf e On lin e
Createspace, United States, 2014. Paperback. Book Condition: New. 229 x 152 mm. Language: English . Brand New Book. It is time for
the digital talk. Today, kids are growing up in a wired world. Their...
R ead  Bo o k »R ead  Bo o k »

A  P aren t s Gu id e to  STEMA  P aren t s Gu id e to  STEM
U.S. News World Report, United States, 2015. Paperback. Book Condition: New. 214 x 149 mm. Language: English . Brand New Book
***** Print on Demand *****.This lively, colorful guidebook provides everything you need to know...
R ead  Bo o k »R ead  Bo o k »

TH E Key  to  M y  C h ild ren  Series:  Ev an  s Ey eb ro w s Say  Y esTH E Key  to  M y  C h ild ren  Series:  Ev an  s Ey eb ro w s Say  Y es
AUTHORHOUSE, United States, 2006. Paperback. Book Condition: New. 274 x 216 mm. Language: English . Brand New Book ***** Print
on Demand *****.THE KEY TO MY CHILDREN SERIES: EVAN S EYEBROWS SAY YES is about...
R ead  Bo o k »R ead  Bo o k »

Six Step s to  In clu siv e P resch o o l C u rricu lu m: A  U DL - Based  Framew o rk f o r C h ild ren 's Sch o o l Su ccessSix Step s to  In clu siv e P resch o o l C u rricu lu m: A  U DL - Based  Framew o rk f o r C h ild ren 's Sch o o l Su ccess
Brookes Publishing Co. Paperback. Book Condition: new. BRAND NEW, Six Steps to Inclusive Preschool Curriculum: A UDL-Based
Framework for Children's School Success, Eva M. Horn, Susan B. Palmer, Gretchen D. Butera, Joan A. Lieber, How...
R ead  Bo o k »R ead  Bo o k »

Kin d ergarten  C u ltu re in  th e Family  an d  Kin d ergarten ;  A  C o mp lete Sketch  o f  Fro eb el s  Sy stem o f  EarlyKin d ergarten  C u ltu re in  th e Family  an d  Kin d ergarten ;  A  C o mp lete Sketch  o f  Fro eb el s  Sy stem o f  Early
Ed u catio n ,  A d ap ted  to  A merican  In stitu tio n s.  f o r th e U se o f  M o th ers an d  Teach ersEd u catio n ,  A d ap ted  to  A merican  In stitu tio n s.  f o r th e U se o f  M o th ers an d  Teach ers
Rarebooksclub.com, United States, 2012. Paperback. Book Condition: New. 246 x 189 mm. Language: English . Brand New Book *****
Print on Demand *****.This historic book may have numerous typos and missing text. Purchasers can download...
R ead  Bo o k »R ead  Bo o k »

 

http://www.dailydocs.site/talking-digital-a-parent-s-guide-for-teaching-ki.html
http://www.dailydocs.site/a-parent-s-guide-to-stem-paperback.html
http://www.dailydocs.site/the-key-to-my-children-series-evan-s-eyebrows-sa.html
http://www.dailydocs.site/six-steps-to-inclusive-preschool-curriculum-a-ud.html
http://www.dailydocs.site/kindergarten-culture-in-the-family-and-kindergar.html

	Branding in Politics
	Reviews
	BRANDING IN POLITICS
	You May Also Like


