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Entrepreneur Press. Paperback. Condition: new. BRAND NEW, No B.S. Guide to Direct Response Social Media Marketing: The Ultimate No Holds
Barred Guide to Producing Measurable, Monetizable Results with Social Media Marketing, Dan S. Kennedy, Kim Walsh-Phillips, To avoid grabbing
every business owner he meets by the shoulders and shaking them, millionaire maker Dan S. Kennedy has joined with marketing strategist Kim
Walsh-Phillips to help business owners, private practice professionals, and professional marketers start making dollars and cents of their social
media marketing. Daring readers to stop accepting non-monetizable "likes" and "shares" for their investment of time, money, and energy, Kennedy
and Walsh-Phillips urge readers to see their social platforms for what they are--another channel to reach customers and gain leads and sales for
their e@orts. Illustrated by case studies and examples, this No B.S. guide delivers practical strategies for applying the same direct- response
marketing rules Kennedy has himself found e@ective in all other mediums. This book covers how to stop being a wimp and make the switch from a
passive content presence into an active conversion tool; how to become a lead magnet by setting up social media profiles that focus on the needs of
ideal prospects (not the product or service); creating raving fans that create introductions to their networks; how to move cold social media tra@ic
into customers; the role of paid media and how to leverage social media advertising to drive sales.
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Peter Lang Publishing Inc, United States, 2013. Paperback. Book Condition: New. New.. 251 x 175 mm. Language: English . Brand New
Book. Digital media law is now the dynamic legal territory. Mass Media Law: The...
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Tra@ic M assacre:  L earn  H o w  to  Driv e M u ltip le Streams o f  Targeted  Tra@ic to  Y o u r Web site,  A mazo n  Sto re,Tra@ic M assacre:  L earn  H o w  to  Driv e M u ltip le Streams o f  Targeted  Tra@ic to  Y o u r Web site,  A mazo n  Sto re,
A u ctio n ,  Blo g,  N ew sletter o r Sq u eeze P ageA u ctio n ,  Blo g,  N ew sletter o r Sq u eeze P age
Createspace Independent Publishing Platform, United States, 2016. Paperback. Book Condition: New. 279 x 216 mm. Language:
English . Brand New Book ***** Print on Demand *****.3 Free Bonus Books Included! Attention: Online business owners.
quot;Finally!...
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Bo o k Fin d s:  H o w  to  Fin d ,  Bu y ,  an d  Sell  U sed  an d  R are Bo o ks ( R ev ised )Bo o k Fin d s:  H o w  to  Fin d ,  Bu y ,  an d  Sell  U sed  an d  R are Bo o ks ( R ev ised )
Perigee. PAPERBACK. Book Condition: New. 0399526544 Never Read-12+ year old Paperback book with dust jacket-may have light
shelf or handling wear-has a price sticker or price written inside front or back cover-publishers mark-Good Copy- I...
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Talkin g Digital:  A  P aren t s Gu id e f o r Teach in g Kid s to  Sh are Smart an d  Stay  Saf e On lin eTalkin g Digital:  A  P aren t s Gu id e f o r Teach in g Kid s to  Sh are Smart an d  Stay  Saf e On lin e
Createspace, United States, 2014. Paperback. Book Condition: New. 229 x 152 mm. Language: English . Brand New Book. It is time for
the digital talk. Today, kids are growing up in a wired world. Their...
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A  P aren t s Gu id e to  STEMA  P aren t s Gu id e to  STEM
U.S. News World Report, United States, 2015. Paperback. Book Condition: New. 214 x 149 mm. Language: English . Brand New Book
***** Print on Demand *****.This lively, colorful guidebook provides everything you need to know...
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SAGE Publications Ltd. Paperback. Book Condition: new. BRAND NEW, Environments for Outdoor Play: A Practical Guide to Making
Space for Children (New edition), Theresa Casey, 'Theresa's book is full of lots of inspiring, practical, 'how
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Th is Great Gen iu s.  A ge 7 8  9  10 Y ear- Old s.  [ U s En glish ]Th is Great Gen iu s.  A ge 7 8  9  10 Y ear- Old s.  [ U s En glish ]
Createspace, United States, 2013. Paperback. Book Condition: New. 254 x 178 mm. Language: English . Brand New Book ***** Print on
Demand *****.ABOUT SMART READS for Kids . Love Art, Love Learning Welcome. Designed to
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On  th e Go  w ith  Bab y  A  Stress Free Gu id e to  Gettin g A cro ss To w n  o r A ro u n d  th e Wo rld  b y  Ericka L u tz 2002On  th e Go  w ith  Bab y  A  Stress Free Gu id e to  Gettin g A cro ss To w n  o r A ro u n d  th e Wo rld  b y  Ericka L u tz 2002
P ap erb ackP ap erb ack
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Barron s Educational Series, United States, 2006. Paperback. Book Condition: New. 222 x 148 mm. Language: English . Brand New
Book. This is volume nine, Reading Level 2, in a comprehensive program (Reading Levels 1
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Book Condition: Brand New. Book Condition: Brand New.
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